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Established in 2021, we were built to be more than a traditional agency. 
We are a global collective united by one clear mission... to make your brand “SOCIAL IT.”

Having expanded rapidly from Egypt to the UAE and the USA, our vision is completely 
borderless. Wherever your audience is, we are already there, ready to help you social it... 
everywhere, in every way."
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360 Creative
• Creative Strategy
• Brand Identity Development
• Branding & Packaging
• Digital Campaigns
• OOH & Print Design
• Motion, Editing, and Design
• Copywriting & Content Creation

• Influencer Strategy & Campaign Planning
• Influencer Sourcing & Matching
• Macro, Micro & Nano Influencer Campaigns
• Campaign Execution & Management
• Performance Tracking & Reporting
• Seeding & Product Gifting Campaigns
• UGC

Public Relations

Influencer Marketing

• Meta Ads Management
• Google Ads (SEM, Display, YouTube)
• Performance Max Campaigns
• TikTok & Snapchat Advertising
• Media Buying & Optimization
• Conversion Funnel Strategy
• Lead Generation Campaigns
• Analytics, Tracking & Reporting

Performance Marketing

Events & Experiential
• Brand Activations
• Pop-Up Experiences
• Booth & Space Design
• Event Concept Development
• On-ground Consumer Engagement
• Roadshows & Sampling Activations
• Event Production & Logistics
• Event Coverage Content

• TVC & Commercial Production
• Digital Content Production
• Product Photography
• Lifestyle Photography
• Video Production & Editing
• Motion Graphics & Animation
• CGI & AI-Powered Content
• Post Production

Media Production 

• TV – Broad-reach television advertising.
• VOD – Targeted advertising on streaming

platforms (Shahid - Watchit)
• OOH – High-impact outdoor and digital

out-of-home media.
• Radio – Audio advertising across leading radio

networks.

Offline Marketing

• Public Relations Strategy
• Press Release Development
• Media Outreach & Relations
• Product Launches
• Corporate Communications
• Crisis Communication Support
• Media Partnerships
• Roundtable Event Management

• Community Management
• Publishing & Scheduling
• Trend Monitoring
• Social Listening
• Monthly Reporting & Insights

Community Management



BRANDS THAT
GOT SOCIALED

Our Clients

Credentials 2026

Over 10
,000+ 

Campaigns 
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Over 10
0,000+ 

Influencer

Our Network

Credentials 2026

INFLUENCERS 
WHO SOCIAL IT
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SOCIALED 
CAMPAIGNS

Our Work
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We are proudly as of 2025 the 3rd on a global scale for LG electronics in social media 
creatives, digital ads and creative designs. 

Case Study

IMPRESSIONS ENGAGEMENT INCREASED VTR ORGANIC VIEWS 
371M 20M 28% 50M+



Social Media Creative
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Social Media Creative
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https://www.instagram.com/reel/DVY8EzhjvgG/
https://www.instagram.com/reel/DYMPz9rG904/


Digital Copies
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https://www.instagram.com/reels/DB8qBQFsfhr/
https://www.instagram.com/reels/DFkdNx5AUXV/
https://www.instagram.com/reels/DFfYpmBsKXt/
https://www.instagram.com/p/C99yf9dg_h0/
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During our first two years of building the brand’s presence among the mass audience, 
we managed to drive strong demand for the product, leading it to sell out and go out 

of stock more than four times within that period.

Our scope included strategy and account establishment, growing the brand’s 
followers organically from zero to its current number, billboard and celebrity 

campaigns, partnership management in the UK with Chelsea players, advertisements, 
online content integration, UGC, and influencer marketing.

IMPRESSIONS
ORGANIC

ENGAGEMENT INCREASED VTR ORGANIC VIEWS 
60M+ 3.3M 52% 60M+

Case Study



Social Media Creative
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Zamalek Campaign
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Chelsea Campaign

https://www.instagram.com/reels/DT8PcFoiKyD/
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Chelsea Campaign

https://www.instagram.com/reel/DY6xQ0rI14Z/?igsh=MTJmeWtzYXdodzdqZw==
https://www.instagram.com/reel/DJd_lrdIeE4/?igsh=d3c5YXpldm40cnNx
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Fury Energy Drink x Zamalek SC Partnership Announcement
As part of our strategic communications and media relations e�orts, we successfully 

organized and managed the o�cial media roundtable announcing the three-year 
partnership between Fury Energy Drink and Zamalek SC. The event brought together 
key media representatives and stakeholders to unveil Fury as the O�cial Energy Drink 

Partner of the club, generating extensive national coverage and strengthening the 
visibility of both brands.

Results Achieved:
109 media placements across Tier 1, Tier 2, and Tier 3 outlets

288.1 million total reach
EGP 1.6 million AVE

EGP 4.8 million PR Value

The announcement successfully positioned Fury Energy Drink within Egypt's sports 
landscape, delivering widespread media exposure and supporting the brand's 

association with one of the country's most prominent football clubs.

PR Campaign
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PR Campaign
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Summer Campaign
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This 4-month campaign for Juhayna activated 30 influencers across lifestyle, food, 
family, and entertainment to highlight its full product range; yogurt, juice, milk, and 

flavored milk. 

Each creator delivered 2 Reels across Instagram and TikTok, showcasing everyday 
consumption, recipes, and family-friendly moments. 

The campaign also featured an on-ground activation at a branded North Coast beach 
booth with 10+ influencers capturing summer-themed content. 

Together, the always-on digital presence and live activation boosted brand visibility, 
relevance, and engagement across multiple lifestyle occasions.

PIECES OF CONTENT INFLUENCERS REACH TOTAL CPR
60 30 3.7M 0.26EGP

TOTAL VIEWS 
11.5M
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Summer Campaign

https://vt.tiktok.com/ZSAyN9LLA/
https://vt.tiktok.com/ZSAN9T9DQ/
https://www.instagram.com/reel/DNXuBXNMGE0/?igsh=cGc0NnU1OThhajVy
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Social Media Creative
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Social Media Creative
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Social Media Creative



Social Media Creative
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https://drive.google.com/file/d/17UlWsmOKz6Cz-dL46mW2is9y1NI_JaMv/view?usp=sharing
https://drive.google.com/file/d/17x2IP4HduH52G6MkiDU90kfDc20k2feB/view?usp=sharing
https://drive.google.com/file/d/1xlUDD1lrCMkGf-RfIZotbSlfC1u08fkW/view?usp=sharing
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A large-scale influencer marketing campaign was executed across Facebook, 
Instagram, and TikTok to maximize brand awareness, audience engagement, and 
digital reach for Almarai. The campaign focused on authentic influencer-driven 

storytelling across lifestyle, motherhood, comedy, and chef creators. The concepts 
included recipe-sharing challenges tied to personal memories, factory visits 

showcasing new packaging and production quality, humorous competitor roasts to 
promote Beyti Juice, back-to-school recipe integrations for imported products, and 

subtle lifestyle content organically featuring Almarai Cheese without direct branding. 
The campaigns also highlighted innovation and sustainability through influencer-led 

factory experiences and awareness around recyclable packaging in collaboration with 
Tetra Pak.

PIECES OF CONTENT INFLUENCERS REACH TOTAL CPV TOTAL CPRFOLLOWERS
57 48 18.4M 0.17EGP 0.44EGP61M

TOTAL VIEWS 
47.8M

Annual Campaign



Annual Campaign
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https://www.instagram.com/reel/DQwLfLmEs2R/?igsh=OWozMHdlZmEzdTcy
https://www.instagram.com/reel/DGi-OFANIAW/?igsh=MTc2bXo2d3p6aXNiYQ==
https://www.instagram.com/reel/DN5RsLJDVzs/?igsh=ZXZucnB3YnhjOXFx
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VIEWSINFLUENCERS ENGAGMENT TOTAL CPV TOTAL CPE
11.4M5 980K 0.003EGP 0.013EGP

ENGAGMENT RATE
9.7%

Case Study
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Mango Loco Launch Campaign

https://drive.google.com/file/d/1K5y1rw0QmyQ13TSavoUOKoSaFiNFZDik/view?usp=sharing
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Mango Loco Launch Campaign
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Beast Beats Vol.2

https://www.instagram.com/reels/DZhp65MiYz7/
https://www.instagram.com/s/aGlnaGxpZ2h0OjE3OTk1MDIwOTEwNzU0MzY4?story_media_id=3924488558786436567&igsh=MTFsNG9nNGp3cDB4
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Beast Beats Vol.2
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Beast Beats Vol.2
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Beast Beats Vol.2

https://www.instagram.com/reels/DKeyf3utd5F/
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Beast Beats Vol.2
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Beast Beats Vol.2
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Beast Beats Vol.1

https://www.instagram.com/reels/DIJkuH9tRYU/
https://www.instagram.com/reels/CtzlonOKslT/
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FOLLOWERSINFLUENCERS AVG REACH CONVERSION ENGAGMENT
2.16M4 4.55M 63% 8.03%0.1EGP

TOTAL CPV

Heinz El Beiti Campaign
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Heinz El Beiti Campaign

https://www.instagram.com/p/CgovwRZjxCM/
https://www.instagram.com/p/CgoviJnjZJB/
https://www.instagram.com/p/Cgou2L1DFMz/
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Heinz El Beiti Campaign

https://www.instagram.com/p/CgHQ3zDL0IF/
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For Abu Auf, we launched a digital campaign centered around a branded jingle 
featuring Taha Desouky. 

We developed a custom choreography and partnered with 30 influencers to create 
content using the jingle across TikTok and Instagram. The campaign generated strong 
engagement, resulting in over 50 organic UGC videos, while Identity further amplified 
the launch through a dedicated carousel post, helping expand the campaign's reach 

and visibility.

2026Credentials | Our Work

INFLUENCERS VIEWS ENGAGMENT
30 22M 1.14M0.12EGP

TOTAL CPV
2.3EGP

TOTAL CPE

Taha Desouky Case Study
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Influencers Campaigns

https://www.instagram.com/reel/DOqhEeUDJhJ/?igsh=MWl6NjBjcnNzbXAwNA==
https://drive.google.com/file/d/1mgVRe0UFPAJYcPiX4bh2ioGBZ_mO0qeU/view?usp=sharing
https://drive.google.com/file/d/1X70clUwHi_qVoMbcB3bNhhC97FHE0QC8/view?usp=sharing
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We partnered with Ramy Soliman to create the viral "Dorg El Talaga" content series, 
built around the refrigerator's freshness drawer. The concept featured Ramy preparing 

various sweet and savory recipes, then placing them in the fridge drawer before 
returning to enjoy them immediately. Starting with a tiramisu recipe and expanding 

into multiple food categories, the series organically highlighted the product's 
functionality in an entertaining and relatable way. One of the videos surpassed 70 

million views, making it one of Beko's most successful digital activations and earning 
recognition as a Best Marketing Practice by Beko Global, with the campaign later 

shared across multiple international markets

INFLUENCER VIEWS ENGAGMENT
1 100M 1.5M0.008EGP

TOTAL CPV
0.5EGP

TOTAL CPE
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Dorg El Talaga Case Study
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Dorg El Talaga Campaign

https://www.instagram.com/reels/DGI634Wtp7J/
https://www.instagram.com/reels/C9PqoMUNa27/
https://www.instagram.com/reels/DBMBrIJtqVi/


Inheritance Campaign
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Inheritance Campaign
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Inheritance Campaign

https://www.instagram.com/reels/C5dutWktI0M/
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Aeroflow Summer Campaign



Aeroflow Summer Campaign
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https://www.instagram.com/p/Cvur38momsm/
https://www.instagram.com/reels/CvuvLEROz6q/
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SDA Egypt Launch Campaign



SDA Egypt Launch Campaign
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https://www.instagram.com/reels/DCeDkjWtT_d/
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Beko X Kataflam Campaign



Beko X Kataflam Campaign
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https://www.instagram.com/reels/DHWCCmtoWkZ/
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Launch Campaign



Launch Campaign
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https://www.instagram.com/p/DKCRh-_M8sw/
https://www.instagram.com/p/DM-sVlsNeVh/
https://drive.google.com/file/d/1GeJQ9loNnwIw88bwBkzuKeOqemtxSbjT/view?usp=drive_link
https://drive.google.com/file/d/16KRI_yxPCmLswYS-Mx9uHxr6YZlSh2jR/view?usp=drive_link


Not Aired
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https://drive.google.com/drive/folders/15A2GTseO1cH11IIJ5RV0r80z9hgGmXQY?usp=drive_link


2026Credentials | Our Work



2026Credentials | Our Work

https://drive.google.com/drive/folders/15A2GTseO1cH11IIJ5RV0r80z9hgGmXQY?usp=drive_link
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Brands Collab Events

https://www.instagram.com/reels/DJoUQX6tdKj/
https://drive.google.com/file/d/18tGtxhpk40EgzGuH57kuLcRnqdgOOTkD/view?usp=sharing
https://drive.google.com/file/d/1oh_iBR1ArkrYM5UT6VVwqGVTIPRlVRKt/view?usp=sharing
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Digital Copy

https://www.instagram.com/reels/C_XszfYtuvs/
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Copy Stills
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Copy Stills
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Celebrity Campaign

https://www.instagram.com/reels/DLM4UrsM3ah/
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Influencer Campaign

https://www.instagram.com/p/DJ_m8yfsfEq/
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Cairo Design Week Campaign

https://www.instagram.com/reel/DRrxfd0DKwS/?igsh=MTc4dWFwNXpjcmYz
https://www.instagram.com/reel/DRsJypejBRK/?igsh=enQwNTVyM3F1c3Ru
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Pharmacists UGC Campaign 

Centrum Energy

UGC VIEWS ENGAGMENT
40 929K 42K0.34EGP

TOTAL CPV
6.9M

TOTAL FOLLOWERS

2026Credentials | Our Work

UGC Case Study
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Cenrum Gender & Energy Campaign

https://www.instagram.com/p/DEup0Y1tgzO/
https://www.instagram.com/p/DIjmKj5NPoI/
https://www.instagram.com/p/DV_yfq-jLJR/
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Cavity Launch Campaign

https://www.instagram.com/reel/DQcAmHiDIwx/?igsh=MTM1amVkOTZ4anc4ZQ==
https://www.instagram.com/reel/DVLtKPmjJaL/?igsh=MXc2a2s2dWVma2I4MA==
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UGC Case Study

UGC Campaign 

Panadol Extra & Advance

UGC VIEWS
40 984K 0.987EGP

TOTAL CPV
2.1M

TOTAL FOLLOWERS

2026Credentials | Our Work
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Art of Release & Cinema Campaign

https://www.instagram.com/reel/DScktxRjNRS/?igsh=MzVrdHMxNDh3aXg=
https://www.instagram.com/reel/DFS5-_ANyol/?igsh=MTlocjd1ZWhjcGVlaA==
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In May 2026, we executed a UGC campaign for Aer Pockets, an international air 
freshener brand, engaging 36 creators across three phases over three months. Each 

month, 12 creators produced authentic, lifestyle-focused videos showcasing the 
product's usage and key benefits in everyday situations.

Our team managed the campaign end-to-end, including creator selection, budgeting, 
product delivery, briefing, content review, and final asset delivery to the client, 

ensuring a seamless process and high-quality UGC output throughout the campaign.

PIECES OF CONTENT
& STILL RUNING

INFLUENCERS TOTAL FOLLOWERS TOTAL VIEWS CPV
5 36 330.5K 10.8M 0.03EGP

TOTAL ENGAGEMENT
67.4K

2026Credentials | Our Work

UGC Case Study



PEOPLE 
OF SOCIALIT

Our Team
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Mohab Darwish

CEO
Shrouk Sherif

CMO
Moataz Darwish

COO
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Marketing Department

Nada
ACCOUNT MANAGER ACCOUNT MANAGER MEDIA BUYER

Rokaya

Perihan 
MARKETING DIRECTOR 

Basel
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PR & Influencers Departement

DEPARTMENT DIRECTOR

Maya
DEPARTMENT TEAM LEAD

Joury

TALENT MANAGER

Gasser
ACCOUNT MANAGER 

Ragia
ACCOUNT EXECUTIVE

Sandy
ACCOUNT EXECUTIVE

Fatma



Credentials | Our Team2026

Creative Department

S. GRAPHIC DESIGNER

Ramy

HEAD OF CREATIVE

Farah  Shabana
ART DIRECTOR

Mohanad
 ANIMATION LEAD

Malak

GRAPHIC DESIGNER

Abdelrahman
 CONTENT CREATOR

Mounir
REEL CREATOR

Magdy
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Media Production Department

DIRECTOR

Seif

VIDEOGRAPHER

Mohamed

DOP

Ali



Thank You!
Get in touch with us!

+2 01110001642 / +2 01144672875 info@socialiteg.com

www.socialiteg.com @socialit_eg

https://www.instagram.com/socialit_eg/

	CP_PartA
	CP_PartB



